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Page presents the standard version of the logo. Primary background colour is white. Red is allowed as secondary background 
colours.

Standard logo



Brand name begins with a capital letter. Notation is required for contracts and documents as well as internet websites  
and marketing materials whenever the brand name is used in text.

Eurovent
Brand name notation form

Brand name notation



logotype

graphic 
symbol

Logo consists of the logotype and the graphic symbol i.e. three waves on the left side of the logotype. The logotype is crea­
ted based on ZurichBlkPl font, inclined to the right at an angle of 9 degrees. Logo can be used with Polish and English claim 
(slogan) beneath a line,  placed under the logotype. Mentone Light italic font is used for claim (slogan).

graphic 
symbol

logotype

claim (slogan)

Logo components
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Page specifies rules for logo construction with regards to proportions resulting from the height of the graphic sign.

Logo construction



Clear space specifies the area around the logo where no other graphic and text symbols can be used.

Clear space



Achromatic versions of the logo are allowed for use in commercial materials alternatively to standard version. Where tech­
nological limitations do not occur or where conceptualwork does not say otherwise, use of the standard version is recom­
mended.

Achromatic versions 



Logo with claim (slogan).

Brand name can be used with Polish and English claim 
(slogan)placed under the logotype. This version of logo is 
used where no technological limitations occur. It comple­
ments the commercial message.

Short version – symbol.

Short version of the logo is used where space or compo­
sition does not allow application of the standard logo.

Alternative logo treatments



Colour code is an important factorcreating visual identity and affecting brand perception. Colours of the logo and other 
visual identity elements need to be identical or almost identical to CMYK specification, regardless of production technology.

RGB 188 13 36 Pantone 186 CC18 M100 Y93 K8

RGB 0 0 0 Pantone Black CC30 M30 Y30 K30

Colour code



 

Primary font for brand communication is Mentone and its varities. When creating a commercial message, due attention 
should be given to font readability.

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Light

Mentone Light Italic

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Regular

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Italic

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Semibold

Mentone Semibold Italic

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Bold

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Mentone Bold Italic

Typeface



For Cyrillic alphabets Myriad Pro is the primary font. Any other alphabets should be writted in Arial font. Arial font is also 
used for long text in web publishing.

АБВГДЕЁЖЗИЙКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдеёжзийклмнопрстуфхцчшщъыьэюя
0123456789

Myriad Pro Regular - the Cyrillic alphabet

АБВГДЕЁЖЗИЙКЛМНОПРСТУФХЦЧШЩЪЫЬЭЮЯ
абвгдеёжзийклмнопрстуфхцчшщъыьэюя
0123456789

Myriad Pro Bold - the Cyrillic alphabet

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Arial Standard

AĄBCĆDEĘFGHIJKLŁMNNOÓPQRSŚTUVWXYZŻŹ
aąbcćdeęfghijklłmnnoópqrsśtuvwxyzżź
0123456789

Arial Bold

Α α  Β β ϐΓ γ  Δ δ Ε εΖ ζΗ ηΘ θΚ κ ϰ ϗΛ λΜ μΝ νΞ 
ξΟ οΠ π ϖΡ ρ ϱΣ σ ϲ ςΤ τΥ υ ϒΦ φΧ χΨ ψΩ ω

Arial - Greek alphabet

Α α  Β β ϐΓ γ  Δ δ Ε εΖ ζΗ ηΘ θΚ κ ϰ ϗΛ λΜ μΝ 
νΞ ξΟ οΠ π ϖΡ ρ ϱΣ σ ϲ ςΤ τΥ υ ϒΦ φΧ χΨ ψΩ ω

Arial Bold- Greek alphabet

Typeface



Primary background colour for the logo is white. Black and red are allowed as secondary background colours as well as grey 
colour, but not more that 30% of black. Fine textures are allowed for background. Do not use logo with background colours 
different from specified nor with aggressive backgrounds.

Correct backgrounds for Logo Incorrect backgrounds for Logo

Logo background



In order to maintain cohesive visual identification, rules for using and copying the logo should be strictly followed. Any  
alterations that deviate from the provided rules as well as unauthorized modifications have negative effect on the general 
visual identity of the brand.

created with passion

Eurovent® jest zastrzeżonym znakiem towarowym.

save

katalog znaku prezentacja logo

Na potrzby systemu identy�kacji zaprojektowano formy znaku podstawowego oraz uzupełniającego w zależnoLogo Eurovent® w 
zależności od zastosowania może być używane w kolorze białym, czarnym, bądź czarwonym. 

Kolor czerwony: C: 8; M: 96; Y: 84; K: 1
Kolor czarny: C: 0; M: 0;  Y: 0; K: 100

created with passion

Eurovent® jest zastrzeżonym znakiem towarowym.

save

logotyp headline - wersje językowe

Logo Eurovent® w zależności od zastosowania może być używane w kolorze białym, czarnym, bądź czarwonym. Można je stosować z 
wykorzystaniem headline'u "tworzony z pasją", który zawsze musi być w tej samej kolorystyce, co logo Eurovent®. Materiały marketingowe 
powinny zawierać wersję językową headline'u właściwą dla regionu, na który są przygotowywane.

Kolor czerwony: C: 8; M: 96; Y: 84; K: 1
Kolor czarny: C: 0; M: 0;  Y: 0; K: 100
Czcionka headline'u: Zurich Lt

backback

created with passion

Do not alter proportions of the logo 
by resizing it.

Do not use colours other than specified.

Do not alter proportions of the logo elements.

Do not use fonts other than specified.

Incorrect use of Logo



Sublogo - Roofing Academy

“Roofing Academy” sublogo consists of the logotype 
written with capital letters inscribed between two thin 
lines and the graphic symbol i.e. three waves at the top 
and the subscription at the bottom of the sign.

Sublogo - Eurovent Team 

“Eurovent Team” sublogo consists of the logotype writ­
ten with capital letters on a grey background and the 
white graphic symbol i.e. three waves at the top on a red 
background. Sublogo is inscribed in a rectangle with two 
rounded corners. 

Sublogos are used in the company’s projects and events.

Sublogos

graphic symbol

logotype

subscription

graphic symbol

logotype



Example of website adress presentation.

Primary background colour for webside adress presentation is white. In this case, the line above webside adress is red (which 
is specified in this manual/colour code). Use Mentone Light font in grey color (K=80%) for lettering . On black backgrounds 
the address is written in white , as well as on red backgrounds. On red backgrounds the line above the adress is white.

Elements of Brand Visual Identity



Example of website adress presentation.

The distance of website adress lettering from an upper line is defined by “o” letters. The red line at the top begins over  
“e” letter and runs to the right edge of documents or graphics.

Elements of Brand Visual Identity



www.eurovent.de

Hans Miller
Sales Manager

h.miller@eurovent.de
M  +49 179 333 345

Eurovent GmbH
Schillerstrasse 10

12 222 Berlin
T  +49 30 234 234
F  +49 30 234 235

Business card

Format: 85 x 55 mm, technology: offset printing, material: white cardboard, double-sided matte 350 g/m2. 
Card is double sided. Text information are placed according to set rules.

Elements of Brand Visual Identity



Letterhead paper. 

Format: 210 x 297 mm (A4), 
Technology: offset printing, 
Material: white fine paper 80-100 g/m2

Dimensions in mm.
Logo is placed in the upper right corner.  
On the right side of the paper there is a system 
element - 0.2 mm strip, rounded at the corners,  
with a fading transparency gradient. Other  
elements should be applied in accordance with  
the illustrated model.

www.eurovent.de
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Eurovent GmbH

Schillerstrasse 10, 12 222 Berlin, Germany

line thickness
0,2 mm

Elements of Brand Visual Identity



www.eurovent.de

On the start page there is a place to write the presentation 
title.  In this type of documents use Mentone font. On inside 
pages of presentation Logo is placed in the upper right corner.  
On the right side of the paper there is a system element  
- 0.2 mm strip, rounded at the corners, with a fading trans­
parency gradient. The web address is placed at the bottom  
of a page, according to the illustrated model shown in this  
manual. If the layout is used on different formats, attention 
should be paid to the correct elements scaling

Start page of presentation:

Inside pages of presentation:

Presentation title

Content of presentation

Elements of Brand Visual Identity



Other printing material layouts currently in use. 

Logo on the uniform-color back-
ground. 

An alternative way of presenting 
the Logo used in existing adver­
tising.

Elements of Brand Visual Identity 



Eurovent is registered trademark. All rights reserved.
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