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Standard logo
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Page presents the standard version of the logo. Primary background colour is white. Red is allowed as secondary background
colours.
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Brand name notation

Eurovent

Brand name notation form

Brand name begins with a capital letter. Notation is required for contracts and documents as well as internet websites
and marketing materials whenever the brand name is used in text.
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Logo components
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Logo consists of the logotype and the graphic symbol i.e. three waves on the left side of the logotype. The logotype is crea-
ted based on ZurichBIkPI font, inclined to the right at an angle of 9 degrees. Logo can be used with Polish and English claim
(slogan) beneath a line, placed under the logotype. Mentone Light italic font is used for claim (slogan).




Logo construction
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Page specifies rules for logo construction with regards to proportions resulting from the height of the graphic sign.




Clear space
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Clear space specifies the area around the logo where no other graphic and text symbols can be used.




Achromatic versions
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Achromatic versions of the logo are allowed for use in commercial materials alternatively to standard version. Where tech-
nological limitations do not occur or where conceptualwork does not say otherwise, use of the standard version is recom-

mended.



Alternative logo treatments
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Logo with claim (slogan). Short version - symbol.

Brand name can be used with Polish and English claim
(slogan)placed under the logotype. This version of logo is
used where no technological limitations occur. It comple-
ments the commercial message.

Short version of the logo is used where space or compo-
sition does not allow application of the standard logo.
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Colour code

C18 M100 Y93 K8

- (€30 M30 Y30 K30 - RGBOOO . Pantone Black C

RGB 18813 36 Pantone 186 C

Colour code is an important factorcreating visual identity and affecting brand perception. Colours of the logo and other
visual identity elements need to be identical or almost identical to CMYK specification, regardless of production technology.




Typeface

Mentone Light

AABCCDEEFGHIKLEMNNOOPQRSSTUVWXYZZZ
agbcc¢deefghijkltmnnodpqgrsstuvwxyzzz
0123456789

Mentone Light Italic
AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZZ

agbccdeefghijkltmnnodpqrsstuvwxyzzz
0123456789

Mentone Regular
AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZZ

agbcédeefghijkltmnnodpqrsstuvwxyzzz
0123456789

Mentone Italic

AABCCDEEFGHIKLEMNNOOPQRSSTUVWXYZZZ
agbccédeefghijkltmnnodpqrsstuvwxyzzz
0123456789

Mentone Semibold

AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZ2Z
agbccédeefghijkltmnnodépqrsstuvwxyzzz
0123456789

Mentone Semibold Italic

AABCCDEEFGHIJKLE MNNOOPQRSSTUVWXYZZZ
agbccédeefghijkltmnnodpqrsstuvwxyzzz
0123456789

Mentone Bold

AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZ2Z
agbccdeefghijklfmnnodpqrsstuvwxyzzz
0123456789

Mentone Bold Italic

AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZZ
agbccédeefghijkltmnnodpqrsstuvwxyzzz
0123456789

Primary font for brand communication is Mentone and its varities. When creating a commercial message, due attention

should be given to font readability.




Typeface

Myriad Pro Regular - the Cyrillic alphabet

ABBIAEEX3UKNMHOMNPCTYOXLMLLLBbIbIIOA
abBraeéX3nNKIMHOMNPCTYPXLYLLILLbbIbIIOA
0123456789

Myriad Pro Bold - the Cyrillic alphabet

ABBIAEEXX3UNKNIMHONPCTYOXLUMLWLWbbIb3IOA
abBraeéX3sMNKIMHONPCTYPXLYLILbbIb30A
0123456789

Arial Standard
AABCCDEEFGHIJKLEMNNOOPQRSSTUVWXYZZZ
agbcédeefghijklimnnodpqrsstuvwxyzzz

0123456789

Arial Bold

AABCCDEEFGHIJKLLMNNOOPQRSSTUVWXYZZZ
agbccédeefghijkltmnnooépqgrsstuvwxyzzz
0123456789

Arial - Greek alphabet

Aa BBBry ABE eZCHn® 6Kk x x/AAM uN v=
EOolMmwPpeZoccTTYUYD X xW wQ w

Arial Bold- Greek alphabet

Ao BB6ry AdE eZZH no 6K k x y/A AM puN
v=E0olMmwPpeZocgTTYUYOD X XW yQ w

For Cyrillic alphabets Myriad Pro is the primary font. Any other alphabets should be writted in Arial font. Arial font is also

used for long text in web publishing.




Logo background

Correct backgrounds for Logo Incorrect backgrounds for Logo
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Primary background colour for the logo is white. Black and red are allowed as secondary background colours as well as grey
colour, but not more that 30% of black. Fine textures are allowed for background. Do not use logo with background colours
different from specified nor with aggressive backgrounds.




Incorrect use of Logo

Do not alter proportions of the logo
by resizing it.

Do not use colours other than specified.

Do not use fonts other than specified.

Do not alter proportions of the logo elements.

In order to maintain cohesive visual identification, rules for using and copying the logo should be strictly followed. Any
alterations that deviate from the provided rules as well as unauthorized modifications have negative effect on the general

visual identity of the brand.




Sublogos

Sublogos are used in the company’s projects and events.

—_——
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ROOFING ACADEMY

by EUROVENT

f graphic symbol

——

ROOFING ACADEMY

by EU ROVEN?\\— subscription

logotype

Sublogo - Roofing Academy

“Roofing Academy” sublogo consists of the logotype
written with capital letters inscribed between two thin
lines and the graphic symbol i.e. three waves at the top
and the subscription at the bottom of the sign.

graphic symbol

logotype

\TEAM _
\TEAM |

Sublogo - Eurovent Team

“Eurovent Team"” sublogo consists of the logotype writ-
ten with capital letters on a grey background and the
white graphic symbol i.e. three waves at the top on a red
background. Sublogo is inscribed in a rectangle with two
rounded corners.

-




Elements of Brand Visual Identity

www.eurovent.pl www.eurovent.pl www.eurovent.pl

www.eurovent.de www.eurovent.de www.eurovent.de

Example of website adress presentation.

Primary background colour for webside adress presentation is white. In this case, the line above webside adress is red (which
is specified in this manual/colour code). Use Mentone Light font in grey color (K=80%) for lettering . On black backgrounds
the address is written in white , as well as on red backgrounds. On red backgrounds the line above the adress is white.




Elements of Brand Visual Identity

www.eurovent.pl

www.eurovent.de

Example of website adress presentation.

The distance of website adress lettering from an upper line is defined by “0” letters. The red line at the top begins over
“e" letter and runs to the right edge of documents or graphics.
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Elements of Brand Visual Identity
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Hans Miller

Sales Manager

Eurovent GmbH
Schillerstrasse 10

12 222 Berlin
M +49 179 333 345 T +49 30234 234
h.miller@eurovent.de F +4930 234 235

www.eurovent.de

Business card

Format: 85 x 55 mm, technology: offset printing, material: white cardboard, double-sided matte 350 g/m?2.
Card is double sided. Text information are placed according to set rules.




Elements of Brand Visual Identity

Letterhead paper.

Format: 210 x 297 mm (A4),
Technology: offset printing,
Material: white fine paper 80-100 g/m?

Dimensions in mm.

Logo is placed in the upper right corner.
Onthe right side of the paper there is a system
element-0.2mmstrip, rounded atthecorners,
with a fading transparency gradient. Other
elements should be applied in accordance with
the illustrated model.

Eurovent GmbH

Schillerstrasse 10, 12 222 Berlin, Germany
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line thickness
—/ 0,2 mm

www.eurovent.de
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Elements of Brand Visual Identity

On the start page there is a place to write the presentation
title. In this type of documents use Mentone font. On inside
pagesof presentation Logoisplacedintheupperrightcorner.
On the right side of the paper there is a system element
- 0.2 mm strip, rounded at the corners, with a fading trans-
parency gradient. The web address is placed at the bottom
of a page, according to the illustrated model shown in this
manual. If the layout is used on different formats, attention
should be paid to the correct elements scaling

Start page of presentation:

Presentation title

Inside pages of presentation:
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Content of presentation

www.eurovent.de




Elements of Brand Visual Identity

samples mustern
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with the home in mind

obpasupl prébnik

Logo on the uniform-color back-
ground.
An alternative way of presenting

the Logo used in existing adver-
tising.

Other printing material layouts currently in use.
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Roof Accessories

with the home in mind




Eurovent is registered trademark. All rights reserved.
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